Since 2007, IAS 1 has introduced two alternative formats (single-statement or twostatement) for the Comprehensive Income presentation into financial statements. The paper proposes a three-year period survey on annual reports of Italian nonfinancial services listed companies that aims to examine in terms of a trend-oriented analysis both the companies' format choices and the Other Comprehensive Income (OCI) aptitude to explain such choices. The results show that, during the period considered: a) the two-statement option is chosen more often; b) companies rarely change the format; c) there is a constantly low association, or even independence, between the format and the OCI's consistency, sign and size. These findings confirm that Italy uses the format closer to the national accounting tradition and suggest that the reasons for this choice have to be looked for elsewhere than the OCI. This analysis can be useful both to standard setters, to verify how successful the options they established are, and to accounting scholars, to design further research on the formats under discussion.
Introduction
International Accounting Standard 1 (IAS1) has been revised several times (in 1997, 2003, 2005, 2007 and 2011) Thus, this study proposes research contributing to the literature in two ways: a) with a diachronic three-year analysis (2009) (2010) (2011) , instead of a synchronic or twoyear analysis; b) with a set of statistical indexes aiming to explain the formats chosen, instead of percentages or single statistical indexes.
For attaining this paper's research goals a trend-oriented survey was carried out on annual reports of Italian non-financial services companies listed on the Italian Stock Exchange. In particular, the study focuses on the following aspects: 1) the relationship between CI and PL; 2) the preferred options for the CI presentation; 3) the OCI aptitude in explaining the format chosen.
The remainder of the paper presents the relevant literature, the research design, the methodology, the main results of the empirical analysis and finally, in the last section, discussion of the findings, conclusions, limitations and suggestions for further research.
Bibliographic Framework
The CI "idea" was born in the U.S.A. during the 20 th century (AAA 1936 , Paton 1934 , May 1937 . The fervent debate developed in this country (Ferraro & Veltri 2012) , where FASB issued the relevant 1997 SFAS 130, generated many early international contributions on the topic concerning with Anglophone countries all over the word. In continental and non-UK Europe, as well as the rest of the world, on the other hand, only in recent times have scholars showed an interest in CI and/or its presentation 10 . In particular in Italy, although both prior and after the release of IAS 1 revised 2007 authors proposed empirical studies related to the CI 11 , only after the first application of such version has the national literature dealt more extensively with the topic. 20 International Journal of Accounting and Taxation, Vol. 2(3), Thus, from international and Italian literature, studies on the format of annual 12 Income Statements of companies and/or the associations between such format and variables such as OCI and company size were selected 13 . Table 1 lists this relevant literature under a chronological criterion and focuses on its general aspects. Campbell et al. 1999 x ( x (D,F, UK,US)
As Table 1 exhibits, if the literature selected is categorized according to the context studied, we obtain two main groups of contributions: i) a first group that addresses only the non-Italian context; such group is composed of two clusters: a first related to the US context and a second related to non-US context (e.g. the study on Malaysia) also including the European context (e.g. the study on Poland); ii) a second group that addresses only or also the Italian context; in particular, such a group is composed both of contributions related only to the Italian context and of contributions addressing the Italian context among others.
12 Hence we excluded early Italian studies analyzing Interim Financial Statements (e.g. D 'Este & Fellegara 2010 , De Cristofaro & Falzago 2010 . 13 It is finally important to note that from the relevant literature were excluded contributions that: a) do not deal with empirical financial presentations (e.g. Hirst & Hopkins 1998 , King et al. 1999 , Maines & McDaniel 2000 ; b) do not distinguish among the specific countries involved (e.g. Turktas et al. 2013) . Table 2 for each of both groups (i and ii) summarizes some of the contents of the above-mentioned contributions. In particular, the column referred to the sample indicates both the number of companies analyzed and their main features. The column referred to the period shows the financial statement fiscal year/s. The column referred to the format chosen distinguishes between performance-based formats (onestatement and two-statement) and non performance-based format (SCE). The column on the variables associated with the format distinguishes between features of the OCI or the company. The column referred to the tools indicates the main kind of statistical instruments used to study the association (percentages and others). Finally, the column related to the main results of the associations indicates: 1) high/moderate or weak/no association detected and; 2) the specific feature showing high/moderate association with the format chosen.
Summarizing the main contents of Table 2 , it can be observed that: a) as for the period, no studies analyze a consecutive period greater than the two-years; b) as for the format, research contributions show a preference for SCE in the U.S.A., for the two-statement format in Europe and for the condensed statement in Asia; c) for what concerns the association between format and some variables, this was mainly detected in the U.S. context; on the other hand, contrasting evidence, tending to low or absent association, was found with reference to the other contexts considered. 
Research Design
The basic aim of this study, i.e. to establish whether format preferences of Italian companies and the OCI aptitude to explain such preferences are stable over time, generated a basic (and twofold) research question (BRQ): "Are format preferences of Italian companies and the OCI aptitude to explain such preferences stable over time?".
Since the relevant literature does not answer completely this BRQ, we designed a study that builds upon to those of De Cristofaro and Falzago (2012) and Cimini (2013) . However, this research exhibits points of difference with one or both the above-mentioned studies in the following aspects: a) Time -A diachronic analysis is proposed in this study instead of the synchronic one adopted by De Cristofaro and Falzago and of the one analyzing a two-year period used by Cimini; b) Type of activity of the company -The sample used in this study is composed of non-financial services companies (unlike De Cristofaro & Falzago's and Cimini's); c) Sample -Financial statements of companies throughout the period analysed are taken into consideration in this study (as in Cimini's study but differently from De Cristofaro and Falzago's); d) Tools -Multiple tests are used in this study: chi-square (see King et al. 1999 on professional investors' opinions), Cramer's V and the exact Fisher's test; both De Cristofaro and Falzago and Cimini use only one test. In particular, as shown in Table  3 , the BRQ is split into three detailed research questions (DRQs). In order to answer the DRQs, relevant aspects and tools of analysis were selected. Table 3 shows that: i) as for the DRQ1, many perspectives (ratio/correlation/differences) were selected to measure the relation between CI and PL; ii) as for the DRQ2, the format option was selected; iii) for what concerns the DRQ3, OCI characteristics regarded as potentially able to explain the format preferences were chosen: consistency, sign (direction) and size. Likewise, two types of research tools were used: statistical descriptions of magnitudes and statistical relationships through correlation (between distributions) and associations (between dummy variables). Table 4 shows the phases used for the progressive selection of the group of 64 companies whose statements were available throughout the period. This group is hereinafter called "sample" even if it is a statistical subpopulation.
III) Data collection -In this step CI, PL and OCI data were organized in Excel spreadsheets. IV) Data analysis -Statistical tools were used for this purpose. In particular, in order to study the OCI aptitude to explain the format we calculated the selected statistical indexes of association using SPSS. 
Results

Results: Trend of the Relationship between CI and PL
This section answers the DRQ1 (trend of the measure of the relationship between CI and PL) and presents results related to (I) both the preliminary description of the two Incomes and their relationship through ratios, (II) correlation and (III) distance, namely the OCI.
I) Incomes description (CI and PL) and PL/CI ratio
As for CI and PL, descriptive statistics related to these magnitudes (see Table  5 ) reveals wide ranges between positive and negative values, positive mean and median (then the two distributions are skewed to the right of the zero), and high standard deviations; the latter are similar only in 2009 and are more stable for PL than CI. This attests a greater and growing volatility of the CI with respect to the PL. As for PL/CI ratio, instead, Table 5 exhibits positive extremes of the ranges, stable mean and median and low dispersions. This suggests both a relevant incidence of PL on CI and a stable low volatility of their ratio. These results indicate a high correlation of PL with CI and a lower incidence of the OCI on the CI.
III) Distance between CI and PL: OCI
For what concerns the OCIs (representing the relationship between PL and CI from a "subtractive" viewpoint), the descriptive statistics (Table 6 ) suggests an extended OCIs panorama (wide range extremes and very high values of the dispersion index). Moreover, despite the highly variable mean (both positive and negative), the other central measures (mode and median, which are mainly zero in the period) indicate a trend toward symmetry with respect to zero. As can be observed, OCIs different from zero are steadily the majority (about 80% in the period) while the sign of the non-zero OCIs is irregular. Subsequently, we evaluated the impact of the sign of the non-zero OCIs and found fewer cases of reversal of the CI sign than the PL one (0%/9.26%/7.55%). This means that the majority of the OCIs have strengthened the PL direction when it became CI. At this step, the relative size of the OCI was measured considering the absolute value of the following ratios: OCI/PL and OCI/CI (Table 8) . Table 8 shows similar values for both ratios. In fact, the highest percentages of the period are detected in the first group (they range from about 70% to about 90%), followed by the ones detected in the second group. All this means that the lowest OCIs (those under 50%) are the most widespread, while the greatest OCIs (those over 50%) are the least widespread. It must be noted that in very few cases the two measures are greater than 1 (group 5) because the OCI is greater than the denominator.
Results: Trend of the Preferred Format for the CI Presentation
This section answers the DRQ2 (related to choices of CI presentation) and presents findings on the format option chosen by companies ( Table 9 ). As Table 9 shows, the majority of companies chose the two-statement format during the entire period. If we represent in a time graph the absolute data (Graph 1), the stable trend of choice can be more clearly observed. Yet, in the last year the gap between the two trends increases. 
Graph 1 -The Format Chosen by Italian Companies over the Period: Trends
At this point, the overall data reported above have been broken down by subsectors of the Italian Stock Exchange indexes (Table 10) . Results show that the onestatement choices are spread into four subsectors (C, P, Tc, and Tl). The companies showing the same behavior are the same throughout the period, but one of them (consumer services) even shifted from a single-statement format to a two-statement one. To enhance the perception of the stability of the sectorial three-period trends, a time graph is also presented in this study (Graph 2). The number of companies that chose the single statement, as well as being very small, is clearly steady. Only in one case (consumer services) is the trend slightly decreasing because of the format shift. This section answers the DRQ3 (about the OCI aptitude to explain the format chosen) and lists the results of the study regarding the trend of the association between the format chosen and three features of the OCI: consistency (I), sign (II) and size (III). In all three cases the first variable is the choice of the format that is treated as a nominal and dichotomous variable (F) because the values it assumes are twofold (one-statement and two-statement). Moreover, the second set of variables  consistency (C), sign (Sg) and size (Sz)  which are both nominal (consistency and sign) and cardinal (size) variables, are always treated as dichotomous variables to homogenize the analysis. This means that the tables of contingency are always "2x2" tables. To carry out the association analysis, a null hypothesis of independence was set for each couple of variables investigated. The statistical analysis of association, as explained later in more detail, was carried out combining more tests: Pearson's chisquared ( ), Cramer's V (V) and Fisher's two-sided exact test (FE).
I) Association between format (F) and consistency of the OCI (C)
The null hypothesis was the following: Ho1 -There is independence between F and C. C is a dummy variable because its possible values are two: zero OCIs and non-zero OCIs. Initially, we tested Ho1 using the  (see Table 11 -Panel I) with one degree of freedom. The test suggested that Ho1 was to be accepted for the year 2011  when the p-value (.159) is greater than the fixed alpha level (.05)  and to reject it for the remaining years when, however, a very low association is suggested.
These mixed results, in addition to some limitations of the  , led us to implement also two different tests.
Firstly, to strengthen the analysis, given the low number of observations, Cramer's V index that normalizes the  was selected. Also this test returned different answers for Ho1 over the period. Indeed, the test revealed p-values equal (2009), lesser (2010) and greater (2011) than alpha. Thus, this test confirmed that Ho1 was to be accepted for the year 2011, restating the absence of independence, and it was to be rejected or the years 2009 and 2010, with low levels of association.
Subsequently, a third test (FE) was adopted because the few one-statement choices found in the sample involved low values (less than 5) in some cells of the contingency tables, and this lowers the validity of the  . Also, this new test provided results over the period that suggested rejection (for 2009 and 2010) and acceptance (2011) of the null hypothesis. It is important to note that, however, since SPSS does not return a test value but it returns only the p-value, through the FE a judgment about the intensity of the relation in the year in which the Ho1 is refused cannot be provided.
Thus, the three test results led to similar conclusions about the decreasing aptitude of C to explain the format. II) Association between format (F) and sign of the OCI (Sg)
The null hypothesis was the following: Ho2 -There is independence between F and Sg.
Given that the possible values of the variable Sg can be three (negative, positive and zero OCIs) and since we supposed that the impact of a negative OCI on the preparer of the financial statements is equal to the impact originated by a zero OCI, the following two groupings of the OCIs were chosen: positive OCIs and remaining OCIs (negative and zero). Through the  test (see Table 11 -Panel II), two p-values greater (2009 and 2011) and one p-value slightly lower (2010) than alpha were obtained. The  test was followed by the remaining tests. Surprisingly, while the V test confirms the same results as those from  (to reject the Ho2 in 2010, although with low levels of association, and to accept it for the remaining years), the p-values returned by the FE suggest independence all over the period because pvalues are always greater than alpha. Thus, the result of the FE test led to conclusions different from those obtained with only the  test.
III) Association between format (F) and size of the OCI (Sz)
Finally, our third null hypothesis was: Ho3 -There is independence between the F and Sz.
To measure the OCI, its absolute value was compared with two different figures of income (PL and CI), obtaining the following indexes: OCI/ PLandOCI/CI. On this basis the ratios obtained were grouped into two categories for SPSS purposes: ratios lesser and equal than 50% and ratios greater than 50%. At this stage the third null hypothesis was tested through the usual procedure:  , V and FE with a fixed alpha level (.05). The three tests for both ratios returned similar results about the null hypothesis (Table 11 -Panel III). In particular, while they suggest to accept the Ho3 for 2009 and 2011, they suggested its rejection for 2010, although with low values of V indicating a weak connection between the format and the direction of the OCI.
Discussion, Limitations and Concluding Remarks
The paper aimed to study the trend of preferences for the Comprehensive Income presentation (one-statement or two-statement) for Italian listed companies. The analysis was carried out on consolidated financial statements drawn up by nonfinancial services companies concerning the first three-year period of application (2009) (2010) (2011) of the IAS 1 (2007 revised version).
The research set three DRQs related to the analysis of the trend of the main magnitudes (PL, CI and OCI) in terms of the context (1), of the formats chosen (2), and of the OCI aptitude to explain such choices (3).
As for the DRQ1, the analysis showed a strong correlation between PL and CI that seems to involve, except for some cases of high OCIs, little incidence of the OCI on CI.
For what concerns the DRQ2, we found that companies prefer the dual format throughout the period. These findings are consistent with those of Another important finding is that the trend is steady as shown in Cimini 2013, who examines a different sample for a shorter period. This stable trend seems to be very interesting with reference to historical events. In fact, despite the intensification of the IASB's effort to eliminate the double format, companies have continued to prefer it. Yet, in one case, a company shifted its format abandoning the one-statement option. Therefore, it can be concluded that companies showed little trust in the outcome of the convergence process and did not want to "train" in view of an upcoming revision. As the solution was not introduced in IAS 1 (2011), it can be said that their point of view was valid. By observing the behavior of the individual sectors over three years, it was possible to find homogeneous distribution of the choice of formats over time, except for the consumer-service sector to which the company that changed format belongs. Thus, our results suggest that, at least for the three years after the first application of IAS 1 (2007), the two-statement option is still preferred.
As for the DRQ3, the three implemented statistical tests returned results both convergent (for OCI consistency and size) and not (for the OCI sign) toward the null hypothesis. In particular: a) for consistency purposes, the null hypothesis was rejected for the first two years (with low values of association) while accepted for the last year; b) for the sign, FE test suggested acceptance of the independence for all the period while other tests suggest rejection, with low levels of association, for the second year; c) for the size, the three tests agree both on the independence (first and last year) and the rejection (second year), always with low levels of association. These volatile results are interesting because, if considered all together, they can only strengthen the belief that, in the first three-year period after IAS 1 (2007), for Italian preparers the OCI is not a magnitude that influences the format. These findings on the trend of the OCI aptitude are: i) consistent with those of De Cristofaro and Falzago (2012) , with regard to the same three OCI features, although they are referred to a different sample and period; ii) consistent with those of Cimini (2012 and , with regard to the sign, although they are referred to a different sample and period; particularly, Cimini showed also that the company size did not influence the choice in the period, although he found that companies preferring the one-statement format are generally the small entities with no OCI items; iii) partially inconsistent with those of Ferraro (2011 Ferraro ( , 2012 Ferraro ( and 2013 with regard to the size of the OCI, although referred to a different sample and period; it must be noted that the findings derive from different measures of OCI's size and type of statistical association.
It is also interesting to note how the "pioneers" of the studies on CI presentation are scholars who analyzed companies' preferences in an accounting context different from the Italian one. In fact, they studied the association between format and OCI under the previous SFAS 130 involving three options: one nonperformance-based (statement of changes in equity-SCE) and two performancebased. Thus, the main results, which sometimes showed a preference just for the SCE (Campbell et al. 1999 , Jordan 2002 , Pandit & Phillips 2004 and sometimes found no association between the format and the OCI sign (King et al. 1999) , can only be used with extreme care to compare them with those of other countries. Particularly, to draw this comparison with the Italian context, we must consider the presence of a third option in the U.S. literature, which is not found in the Italian literature, as the element potentially undermining that comparison. Thus, it can be stated that, if the preference for the SCE is excluded, the remaining aspects of these studies indicate a strong preference for the double format. Our results are consistent with those reported in the cited U.S. literature only within the constraint of exclusion of the SCE.
Moreover, for what concerns the statistical associations, it is important to stress that the statistical tools used can provide only a starting point among the many reasons for the choices: that some technical data (like OCI) influenced the format can be excluded with sufficient reliability. Moreover, it can also be excluded that, for the period considered, Italian preparers have observed the OCI before and reasoned about the format after, but the variables that were indeed observed cannot be identified by this study.
It is highly likely that the reasons for the choice, evidently shared by many Italian companies, are different from those that we initially supposed: for example, there could be cultural reasons regarding less innovative performance-based market information involved in the decision. In this case, then, it becomes more difficult to find some associations between preparer behavior and such cultural variables. However, in our opinion, the cultural variables that influence an entity include the knowledge held by human resources, including the preparers. This knowledge involves also technical aspects and personal beliefs about the presentation of annual reports that must match those of other individuals to whom the report is addressed.
At this stage, after researching the preferred format (two-statement) and after excluding the OCI as a descriptor of preferences thanks to a trend-oriented analysis, we can only affirm that, for Italian preparers, the sum of the selected format's advantages and the rejected format's disadvantages is constantly greater than the sum of the preferred format's disadvantages and the rejected format's advantages.
The main limitations attributable to this research are related to the following aspects: a) The representativeness of the sample -The sample, which was built with aims of homogeneity and comparability, constitutes only a fraction (about 20%) of the overall total of the companies listed on the MTA ('Mercato Telematico Azionario' that is the Italian Main Market), as it involves non-financial services companies only. Therefore, it can be classified as partially representative both of this sector of the market and of all service companies; b) The research period -Three years is not an adequate period for trend analysis, and thus the paper can only represent a basis for the beginning of diachronic studies over more extensive periods; c) The study of statistical association between the format and the OCI -The main limitations are related to the nature of the indexes selected to compensate limitations of chi-squared analysis. In fact, on one side, the V test, when the Ho is rejectable by the p-value, returns a test value that provides information about the existence and the intensity of an association but does not indicate the direction of the latter. On the other hand, Fisher's test only returns information about the acceptability of the Ho but does not return a test value; d) The DRQ3 -The question aims to study the existence (or lack thereof) of an association between the format and some technical characteristics of the OCI but does not aim to establish the inherent reasons linked to the choice of a format. In fact, this research can only exclude an association between the format and the selected variables but it cannot explain the choices made. It is important to note that this limitation is the same as the one shown by contributions attempting to investigate the reasons of the format choice through a study of association between the format and technical data. These contributions, in case of positive association, could only provide initial starting points about the aspects objectively linked to the preferences (technical data) but could not explain the subjective scopes that moved preparers.
At this point, it remains to be decided whether it is appropriate or not to continue with further research on the study of the format and its association with possible explanatory variables.
Firstly, in our opinion further studies on format preferences will acquire significance based on the future behavior of the IASB concerning the possible resumption of the debate on the revision of this aspect of IAS 1. Secondly, in the meantime it is still deemed interesting to monitor the diachronic behavior of Italian listed companies. This is because any possible change in the trend could provide evidence of a corresponding evolution in Italy that could be cultural (e.g. the approach to a new type of performance measure or to new stakeholders) or economic (e.g. the strengthening of markets). In this sense, we agree with those scholars (e.g. Cimini 2013) who hope for further research concerning companies listed on nonweak equity markets. The change in the trend would also provide new implications for the opinions of the 'Organismo Italiano di Contabilità -OIC' (Italian Accounting Standard Board) who, indeed, had already expressed a favorable opinion on the exclusive use of a single-statement format.
In conclusion, if Italian companies will still prefer the two-statement format, they will continue to show their unwillingness to change and their cultural distance from the rationale that supports the condensed performance information represented by the single-statement option, probably for reasons related to the different shape and development of the economic system.
